
The 12 Jungian Archetypes

Preparation for Our Discussion:
Branding in the Context of Personality



In his studies of the human psyche, Carl Jung defined twelve universal personality 
archetypes that articulate the range of fundamental human motivations.

In branding, we often use these archetypes to help articulate 
the fundamental personality of a brand. Pinpointing an archetype 

is very useful when defining how a brand will communicate 
and behave in the world.



JUNG’S 12 ARCHETYPES

OUTER CIRCLE:
The Archetype

CENTER CIRCLE:
Fundamental drive

MIDDLE CIRCLE:
The way that personality 
archetype pursues its drive.



On the following slides you will see a more detailed breakdown of each of the 
twelve archetypes, and some examples of how they have been applied in branding.  

See if you can place yourself within the 12 archetypes. 
Which archetype best aligns with your own personal motivations and behaviors? 

Often in branding we define a primary and a secondary archetype – see if that 
approach aligns with your own identity. Do you personally identify with a primary 

archetype and a secondary archetype?

Extra credit: When we see each other on Saturday, 
write your archetype on your name tag.



























Thanks for participating.


